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 Summer 2010 Integrated Marketing Communications Campaign

Right Here Right Now
The Issue and Need at Hand
Fearful of jeopardizing their burgeoning careers and 

social connections in the city, many Young Repub-

licans in Chicago go out of their way to hide their 

values. Others just feel alone and isolated, con-

vinced there is no outlet for them in this left-leaning 

city.  Based on this reality, the CYRs sought to create 

a consistent brand through which to join both the 

self-identified and hidden Republicans in order to 

change the balance of political power in Chicago 

and Illinois.

Goals and Challenges 
The goal of this year’s Integrated Marketing Com-

munications Campaign is  to work through loyal and 

active CYRs to increase membership of the Chicago 

Young Republicans while building the Republican 

brand presence in Chicago.  Our main challenge is 

to inspire courage and readiness among all area Re-

publicans to support the political need at hand.

In addition to eagerly and ac-
tively recruiting new followers, 
all of our integrated marketing 
communication campaigns are 
also meant to further build our 
base of active volunteers that 
can work towards victory in lo-
cal and state Republican politi-
cal campaigns. By using current 
resources, mobilizing members 
from our previous outreach ef-
forts, and implementing a well-
designed and thoughtful mar-
keting plan, we believe electoral 
success in Chicago and Illinois is 
attainable.
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Objectives The campaign’s objective is to 

recruit 500-1000 new members and generate wide-

spread exposure (to the tune of 28 million impres-

sions) while building a positive, purposeful, urban, 

smart, and bold Republican brand in Chicago.

Campaign Dates and Tactics: Between June 14 and 

July 9, 2010, all CYR marketing initiatives will be root-

ed in hyper-local advertising and relevant messag-

ing, ensuring that we are reaching our target and 

communicating that the Chicago Young Republi-

cans is the “Home Base” for Republicans in the city. 

More details about the initiative’s varying tactics 

–  print, out-of-home, billboards, digital, transit, SMS, 

grassroots and events – are below:

The Onion (Print and online) In this print ad the 

CYRs take a new, fresh tone. Contrary to a common 

view of Republicans, we are not afraid to point the 

finger inward and use a sense of humor to turn se-

rious issues into parody.  This new wit and attitude 

resonates with today’s young people and is one of 

the features of the campaign meant to further loyal-

ize current and future members alike.  

The Reader We secured a full-page place-

ment in the Chicago Reader’s annual “Best of Chi-

cago 2010” edition, dated Thursday, June 24, 2010, 

the newspaper’s most popular issue with an estimat-

ed circulation of 330,000.  

Clear Channel Billboards This pair of 

colorful billboards – 35’x35’ on Chicago Ave be-

tween Wells and LaSalle and 14’x48’ on Grand Ave 

between LaSalle and Franklin – makes a huge im-

pact in the heart of the city. 

Zoom Digital Media Billboards Visi-

tors to ten of Chicago’s top bars and restaurants will 

see our digital ad spot on 42” flat screen televisions. 

This 30-second video will play non-stop for the en-

tirety of the four week campaign. 

CTA Titan360 helped us make the CTA again a 

prime tactic for this year’s campaign.  In addition to 

the interior train and bus advertisements and plat-

form posters, this year we took it one step beyond 

and wrapped the exterior of three Red-Line El Trains.  

The cool, inviting colors of the ad’s creative design 

stand out when they come rolling into the crowded, 

dark el stations.  

Verifone TaxiToppers TaxiToppers were the 

first installation of this year’s campaign, traversing the 

city with a simple call to action to visit the website, 

where our various event announcements are promi-

nently featured.

Facebook and Google Ads Our 

weekly Facebook and Google ads drive curious web 

surfers to our website.

Jarbyco Mobile SMS Text Solution       

Included on our advertising is an SMS Mobile call to 

action: “Text CYR” to receive more information and 

reminders about upcoming events.  This method is 

specifically designed to keep the cell phone depen-

dent public engaged with the organization  and re-

minded of upcoming events.

WLS-AM 890 A partnership with WLS-AM 890 in 

which our spots are played throughout the four weeks 

gives us exposure to the talk radio listening audience 

of Chicago and the broader Midwest. 

Cubby Bear Event July 9 The entire 

summer campaign will culminate in our annual event 

at the Cubby Bear on July 9th. Here party-goers can 

meet the who’s who of Republicans, including Con-

gressman Aaron Schock Congressman Mark Kirk, 

Candidate for U.S. Senate, Sen. Bill Brady, Candidate 

for Governor, other VIPs and Celebrities and, lest we 

forget, hear the world’s greatest Neil Diamond tribute 

band, Super Diamond! 



The current political condition of our city, 

our state, and our country provides the 

perfect opportunity for the Republican 

Party to contrast its message of personal 

responsibility and fiscal restraint against 

the tax-and-spend agenda of the Left. As 

Chicagoans, Illinoisans, and   Americans, 

high taxes and more government are in-

creasingly becoming an inescapable re-

ality and our inevitable future. Since 2005, 

the Chicago Young Republicans have 

made successful initial strides in combat-

ing this disturbing trend. Now it is time for 

the next step. Now is the time to make a 

difference in our community and work 

for those who are tired of one-party rule 

in Illinois. Help us deliver that message.




